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HOGERE EFFECTE{N

Effectendie niet dire doorjouw
activiteitenkomen mad§ waaraan

je welindirect bijdraagt
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More local people
benefitting from
tourism (greater

distribution ofincome)

More money Increased knowledge/support
spend by of cultural heritage/traditional
tourists on trips ways of life

Increased
staysat

knowledgein
responsible tourism
EFFECTEN practises
De effectenop je doelgroepen; 1;
wat verandert er bijwie?

Number of PuoSror owrr]wlérgzirdozrlr(\)glﬂzole N SHEI ElHENMENTE
sustainable trips Meet thelocals dati fransportation options Number of local
created for BP activ ities per reeemineerenens (el pertrip (less domestic partners that are
trip L2 fights) Trav elife certified
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reach European Offer fraining and stimulate and Set criteria all rips

customers directly with resources about facilitate certification should comply with
sustainable trips responsible trav el processes (Trav elife) (checkist)
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Localpartners

OUTPUT

Directeresultatenvanije
activiteiten

Offer a platformto

ACTIVITEITEN

wat doe jijconcreet voor
de stakeholders?

AANNAMES: CONTEXTFACTOREN (POSITIEF & NEGATIEF):
. . . . Negative media coverage abotdestination / local conditions
All local partners w ant to be certified Customers are interested in sustainable trips (natural distasters or politicalinstability) lead to less people
wantingto fravelto destination
0 More know ledge leads to more action e Increased interest in experiential'authentic' holidays

Partners w ant to implement sustainable e
travel practises .



